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City of Delray Beach Special Event Sponsorship Request
(Event Producer MUST complete all questions and submit all requested information!)

Mc')}{}e Sh09
1. EVENT NAME:EVENTDATE()y MP\9o1± \,2y}

2. AMOUNT OF CITY SPONSORSHIP REQUESTED: $ /9\ }AA TvCHe/{°k.

3. AMOUNT ANTICIPATED TO BE DONATED TO DELRAY BEACH-BASED NON­

PROFIT ENTITIES? (Please note the City Commission requires 100% of all event

profits, in an amount that is at least twice the amount of sponsorship awarded, to be

donated to Non-Profit Entities (as defined by the City's Special Event Policy)):

$ (:',UUo - 3}g,yd,

4. NAME OF ORGANIZATION PRODUCING THE EVENT:

)Awe gwu pl5 £Ah Gehy0

5. ADDRESS OF ORGANIZATION PRODUCING THE EVENT:
82% N GT D)el pz±,FL. 33/3.

6. NAME OF INDIVIDUAL REPRESENTINGEVENT PRODUCER:
y]AD y 072 Brett,

I

7. LOCATION OF EVENT:

ON lccL oG

8. DESCRIPTION OF EVENT :

Mosel¢ chg CH±Ou) >weT
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9. TARGET AUDIENCE FOREVENT:

5lis + fol vA /v _0Nd Py@gAcl

10. ANTICIPATED EVENT ATTENDANCE PERDAY: ,0__ po_he DD+.
11. PLEASE DESCRIBE THEMETHODOLOGY FORESTIMATINGATTENDANCE

FOR THIS EVENT (i.e., ticket sales, counter, grid method, police count, etc.):

A Pep0> Br Dk DD

12. IS THIS THEFIRST TIMETHEEVENTWILL BE HELD? (Circle one): YES@

13. If "NO" please provide previous years the event was held and the location(s)

z3w'\ {e m5r))y var 0£ ' ow

I PLEASE ATTACHTHEFOLLOWINGREQUIRED ITEMS TO THIS APPLICATION:

A. PROVIDE A SYNOPSIS OF THE EVENT PRODUCER'S OVERALL EXPERIENCE
HOSTING SIMILAREVENTS.

B. PROVIDE A COPY OF THEANTICIPATED SITE PLAN FOR THEEVENT._in+e)
C. PROVIDE A COPY OF THEANTICIPATED EVENT BUDGET INDICATING:

1. Total anticipated sponsorship and/or grant amounts to be obtained from all sources
(including City).

2. Total Amount of signed sponsorships/grants to date of this application
3. Estimated City costs (broken down into City Services/Equipment and other Direct

Costs to the City) (provided by City)
4. Itemize the dollar amount of event profits anticipated to be donated to each non-profit

entity (as defined by the City's Special Event Policy) (must equal 100% of event profits
and must be at least two (2) times the amount of City sponsorship).
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D. FOR DONATIONS ANTICIPATED TO BE MADE TO NON-PROFIT ENTITIES
PROVIDE:
1. A copy of each non-profit entity's IRS determination letter indicating they are a r
501(c)(3), 501(c)(4) or 501(c)(6) organization. BOW)uN )>. UaST»vi0
2. A letter from each non-profit entity that states their:

a. Mission
b. Willingness to support the event.
c. Willingness to accept the potential donation from the proceeds of the event.

E. PROVIDE A STATEMENT EXPLAINING HOW THE EVENT SERVES A PUBLIC
PURPOSE THAT IS IN ALIGNMENT WITH THE CITY'S PURPOSE AND
INTENTIONS (such purposes may include, but not be limited to, how the event will:
promote the community welfare, improve the quality of life for citizens and visitors, help
to build a sense of community, provide for enriched cultural opportunities, or other such
purposes and intentions that are in the community's best interests.)

Cost obligations subject to waiver through a City Sponsorship remain the obligation of the Event
Producer until such time as the Producer provides the SEO with proof that any and all obligations and
conditions contained in the Event Sponsorship Agreement have been met. Such obligations and
conditions may include, but are not limited to:

a) Provision of booth space at the event for use by the City
b) Placement of the City Logo and/or logos of City Departments on promotional materials, social

media, and other event advertising.
c) Banners including mention ofCity Sponsorship in prominent location(s) in the event footprint.
d) Stage announcements mentioning City ofDelray Beach as an event sponsor.
e) Hyperlinks from the event website to the City's website
f) Proofall donations to non-profit entities outlined in the Sponsorship Agreement have been made.
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IMPORTANT NOTES:

1) City Staff will process this application for review and determination by the City Commission.
Event Producer will be informed of the date and time of the City Commission meeting at
which the application will be considered. It is recommended the Event Producer attend the
Commission meeting and be prepared to answer questions and/or provide additional
information requested by the City Commission.

2) Sponsorships will be awarded to events in which 100% of event profits will be donated to
non-profit entities. The amount of anticipated donations should be at least two (2) times the
amount of the City sponsorship awarded.

3) Sponsorship amounts granted apply only to costs for City staff, City-owned equipment (i.e.,
vehicles), and rental costs of City-owned and managed facilities. Sponsorship amounts will
not apply to any direct/hard cost to the City such as: non-City owned rental equipment,
electronic message boards, barricades. Any non-profit event producer granted a City
sponsorship may not take advantage of the 50% discount on fees and costs regularly granted
to non-profit entities.

4) Sponsorship amounts will not apply to Rental fees for all or any part of the Old School
Square Campus. This property is managed by the Delray Beach Downtown Development
Authority (DDA). Waiver of fees or costs to the DDA are at their discretion and are not a
part of any sponsorship granted by the City.

5) Sponsorship will not be granted to any producer that has any overdue amounts owed to the
City of Delray Beach.

6) Award of a Sponsorship does not grant any other rights to the event producer, nor does it
waive or absolve the event producer from having to adhere to any City policies, regulations,
or ordinances.

PLEASE EMAIL YOUR COMPLETED PACKET TO:

Allie Behrman
behrmana@mydel raybeach. com

Please call 561-243-7357 if you have any questions.
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NVuscle On The Beach Car Show Statement of Public Purpose
Prepared for the City of Delray/Request for Sponsorship of City Services

Muscle on the Beach Car Show March 6, 2027

1. 100% produced by volunteers; the IV\uscle on the Beach Car Show's primary "public
purpose" is to provide financial support for one the City's most important non­
profit organizations, The 5andoway Discovery Center (Sandowuay).

2. Through school field trips, summer camps, outreach and visitors, Sandoway hosts
over 30,000 visitors a year. Sandowvay is Delray's only environmental preserve by
the sea. Located in a 1936 Colonial revival home owned by the City of Delray Beach
and fisted on the National Register of Historic Places. Sandoway offers visitors a
genuine Florida wildlife and environmental experience. Muscle on the Beach
creates invaluable "awareness" and publicity for Sandoway.

3. Muscle on the Beach Car Show is a daytime event that is free to all spectators and
provides an opportunity for residents and visitors of all ages to enjoy a return to
the past; a fun experience and; safe outdoor activity.

4. In the heart of downtown Delray Beach, uscle on the Beach Car Show in 2024
attracted over 6,000 attendees from all over the United States. Muscle on the
Beach supports our local business community. Food and drink vendors are
excluded from the show to encourage all spectators to explore downtown Delray
Beach and the Delray Green Market, which reported sell out business in 2023, 2024
and 2025. Further, the financial impact to other local businesses as a result of
"direct" and "indirect" spending by visitors including but not limited to:
accommodations, food, drink; additional entertainment and; merchandise



Muscle on the Beach Car Show

Public purpose statement pg2

5. purchases estimated at a minimum average spend of $200 per visitor represents
an additional $1,000,000 to the City and City businesses from this one-day event. A
9000% return on the City's contribution of essential services not to mention
putting Delray Beach on the Map for thousands of visitors.
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arch 7th, 2026
Florida's PremierMuscle Car Show
Returns to Old School Square, Delray Beach, FL
Hosted by TU's "/heeler Dealer" {ike Breve

Benefit for a 501(c)3 nonprofit

Limited to 150 invitation-only, top-shelf classic
American muscle· cars, trucks and hot rods



Our 2025 showwas a smash!

Hosted by TV star from Wheeler Dealers, Mike Brewer
► 150+ selectAmerican muscle cars, trucks and hot rods
► Over 6,100 spectators
► Over 50 supporting sponsors and vendors
► Over 12 million social media impressions
► Making Delrav Beach a world-class event destination

$62,000 raised for nonprofit Sandowvay Discovery Center

pplyto Be a Part of Florida's

PremierMuscle Car Showarch7, 2026!
muscleonthebeach.com

e-mail: info@muscleonthebeach.com

George(917)670-6993 /Jack(617)312-4701
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The Friends of Sandoway louse Dear City of Delray Beach,
Nature Center

Executive Director
Danica Sanborn

Director of Education
Suzanne Williamson

Naturalist
Candi Holzsager

Board of Directors
Susan Russo, President

Terry Roy. Vice-President
Joseph Robinson. Treasurer

Lisa White, Secretary
Kelly Barrette
Gayle Clark

Antonio Liguori
Elisabeth Salvadore

Randi Walden

A NON-PROFIT ORGANIZATION
DEDICATED TO SUPPORTING A NATURE
CENTER IN A HISTORIC BEACHFRONT

SETTING SINCF 1995

142 South Ocean Boulevard
Delray Beach, FL 33483
Phone: (561) 274-7263
www.sand0way.Oorg

On behalf of Sandoway Discovery Center, I am writing to share our mission
and to formally express our willingness to support the Muscle on the Beach
car show fundraiser, as well as our ability to accept charitable donations
associated with this event.

Sandoway Discovery Center's mission is to inspire environmental
stewardship through education by providing hands-on learning experiences
focused on Florida's coastal and marine ecosystems. Through interactive
programs, live animal encounters, and conservation-based education,
Sandoway serves the Delray Beach community by fostering awareness,
curiosity, and respect for our local environment.

In support of this mission, Sandoway Discovery Center is willing and
enthusiastic about supporting the Muscle on the Beach car show fundraiser.
We value opportunities that bring the community together while supporting
meaningful causes, and we believe this event aligns well with our goals of
community engagement and educational outreach.

Additionally, Sandoway Discovery Center is willing and able to accept
donations generated through the Muscle on the Beach fundraiser. As a
nonprofit organization, all donations received would be used to support our
educational programming, animal care, and conservation initiatives that
benefit the Delray Beach community and its visitors.

Thank you for your continued support of Sandoway Discovery Center and
for considering our involvement with the Muscle on the Beach fundraiser.
We welcome the opportunity to collaborate further and are happy to provide
any additional information as needed.

Sincerely,

Danica Sanborn
Sandoway Discovery Center
561-274-7263
www.sandoway.org


