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Osceola Park

Community Redevelopment Area 
(CRA)

 Osceola Park Neighborhood is a 
sub-area within the CRA

 Development & Redevelopment is 
guided by Redevelopment Plan
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• CRA originally designated in 1985

• Osceola Park Redevelopment Plan – 2004
• Prepared by Treasure Coast Regional Planning Council

• Community Redevelopment Plan Update – 2014
• Includes Osceola Park as a sub-area

• Community Based Master Plan – 2016
• Prepared by community members

• Osceola Park Improvement Project – 2018/19

• Osceola Park Sub-Area Plan Update

What Has Been Done So Far?
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Plan Review Process
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• Two public consensus meetings
– November 8, 2018 
– March 14, 2019 

• Five priorities outlined in the Plan
– Neighborhood Identity and Character;
– Property Investment and Business Development; 
– Creating a Sustainable Neighborhood;
– Creation of a Conservation District, and
– Streetscape and Beautification

• Public Meeting August 26, 2019
– Review of Final Draft Plan 

• Planning & Zoning Board October 21, 2019



Projects Programs Experiences
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What Do You Want to See?
(November 8, 2018 Meeting)



Create a vibrant and artistic neighborhood with a strong 
identity, sense of history and community. 

Strategy 1.1: Preserve the single-family neighborhood and 
encourage owner-occupied homes 

Strategy 1.2: Neighborhood identification, entryway 
features, and beautification 

Strategy 1.3: Community gathering spaces 

Strategy 1.4: Emphasize art 

Priority 1 Neighborhood Identity and Character 
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Encourage adaptive reuse and infill development within and around 
the neighborhood while respecting the single-family character in 

the heart of the community. 

Strategy 2.1: Create opportunities for new commercial
redevelopment and adaptive reuse in the  
neighborhood (SE 2nd Avenue & SE 5th Avenue) 

Strategy 2.2: Branding and marketing the SE 2nd Avenue 
commercial area 

Strategy 2.3: Create a transition between the single-family area 
from the more intense commercial and industrial 
uses 

Strategy 2.4: Diversify the types of commercial uses in the 
neighborhood to appeal to a wider demographic 

Priority 2 Property Investment and Business 
Development 
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Invest in sustainable infrastructure improvements and 
education that address stormwater, native plant materials, and 

reduce the carbon footprint of the neighborhood.

Strategy 3.1: Create a sustainable neighborhood

Strategy 3.2: Reduce carbon footprint in residences and 
businesses

Strategy 3.3: Installation of natural gas lines for energy-
efficient appliances

Strategy 3.4: Improving resident safety

Priority 3 Creating a Sustainable Neighborhood 
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Improvements to private and public properties will improve the 
aesthetic and property values in the neighborhood.

Strategy 4.1: Explore a conservation district or heritage 
district 

Strategy 4.2: Acquire historic markers or signage for 
individual properties 

Priority 4 Creation of a Conservation District 
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Evaluate the creation of a Local Conservation District to assist in 
preserving the neighborhood’s sense of place. 

Strategy 5.1: Allow for bioswales in the swales and medians 

Strategy 5.2: Revise fencing regulations for Osceola Park in the front yards of 
residential properties 

Strategy 5.3: Improve the appearance along the F.E.C. Railroad right-of-way 

Strategy 5.4: Re-evaluate street lighting throughout the neighborhood 

Strategy 5.5: Improve residential and commercial building appearance as an 
indicator of beautification 

Strategy 5.6: Address repetitive code violations 

Strategy 5.7: Allow for more parking off-street 

Strategy 5.8: Address litter in the streets 

Priority 5 Streetscape and Beautification
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Thank 
You
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